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CDP’s Mission:
To transform the global economic system to prevent
dangerous climate change and value our natural resources

by putting relevant information at the heart of business,
iInvestment and policy decisions

www.cdp.net | @CDP Q‘CDP
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CDP’s theory of change

Disclosers

We ask companies, cities, states and
regions for data on their
environmental performance.

www.cdp.net | @CDP

CDP

We transform that data into detailed
analysis on critical environmental
risks, opportunities and impacts.
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Decision-makers

Investors, businesses and policy
makers use our data and insights to
make better decisions, manage risk
and capitalize on opportunities.

N CDP
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Alignment on sustainability reporting

WORLD GREENHOUSE

RESOURCES

NSTITUTE 4 GAS PROTOCOL
- Global
Reporting
Initiative™

ROB=eCOSAM@

Sustainability Investing

TASK FORCE on
CLIMATE-RELATED
FINANCIAL
DISCLOSURES

Dow Jones
Sustainability Indexes

www.cdp.net | @CDP
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CDP’s thematic programs
Climate Change Water
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CDP’s Questionnaires - 2018

— Qc® |

N Climate Change W8

Key areas:

Governance

Strategy

Targets

Energy

Climate-related metrics

4d 4 4 4 4 4 4

Carbon Pricing

Supplier module — allocation,
Action Exchange, & collaboration

http://www.cdp.net/guidance

www.cdp.net | @CDP

Risks and Opportumties -

Key areas:

Context

Business impacts
Procedures

Risks and opportunities
Facility-level accounting
Governance and Strategy

d 4 4 4 4 4 4

Targets and Linkages

Supplier module — product
intensity, risk, and collaboration

Page 10

4d 4 4 4 4 4

Key areas:
Current state \
Procedures L
Governance and Strategy
Risks and opportunities
Implementation and Linkages
Verification and Challenges
Forest risk commodities:

N Timber

N Palm oil

N Cattle production

N Soy

N'CDP
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Scores map a path from disclosure to leadership

N\ Disclosure: completeness of a Scores run from A (highest) to D- (lowest)
company’s response

N Awareness: assessment of
environmental issues, risks and impacts
N Management: implementation of
actions, policies and strategies to

address environmental issues AWARENESS
N Leadership: best practice in the field 5

of environmental management DISCLOSURE .

*Failure to disclose=

F
www.cdp.net | @CDP Page 11 q}‘CDP
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Highest scoring cement and steel companies, CDP Climate Change 2017

Cement Companies ___________|HQ Country [ScorelPermission

CEMEX Mexico A- Public

HeidelbergCement AG Germany A- Public

LafargeHolcim Ltd Switzerland A- Public

ACC India B Public

Ambuja Cements India B Public

Asia Cement Corp Taiwan B Public

Cementos Argos SA Colombia B Public

CIMSA CIMENTO SANAYI VE TICARETA.S. Turkey B Public

Dalmia Bharat Ltd India B Public

PPC Ltd South Africa B Public

Shree Cement India B Public

AKCANSA CIMENTO SANAYI VE TICARET A.S. Turkey B- Public
Steel Companies _________|HQ CountryIScore |Permission |
POSCO Korea A- Public
APERAM Luxembourg A- Non public
China Steel Corporation Taiwan A- Public
Outokumpu Oyj Finland B Public
Salzgitter AG Germany B Non public
Tata Steel India B Public

Www_cdp.nTokyo Steel Manufacturing Co., Ltd. Japan B Non public

Nippon Steel & Sumitomo Metal Corporation Japan B Non public
ACERINOX Spain B Public

IN'CDP
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Investors are using ESG to inform their decisions

Rapid growth in Bloomberg’s ESG users and data
consumption corroborates growing corporate interest

Unigue ESG users (12 months rolling, monthly) ‘ ‘

20,000 >20 tickers - -
Many of our clients would like us
to measure the ESG alignment

19,000 of their portfolios, whether along
environmental or other criteria.

10,000

CDP is an important data source
for us in this endeavor.

>40 tickers

5,000

Hugh Lawson AR
Global Head of ESG Investing

Goldman Sachs Asset Management
0 January 1 August 30

2012 2013 2014 2015

Source: Bioomberg LP

www.cdp.net | @CDP Page 14 q}‘ CDP
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Investor case studies

Investors use CDP data for portfolio analysis, engagement and funds and indices.

W Use emissions and targets disclosed to CDP to reduce the carbon
&% CalPERS footprint of investments in alignment with global targets.

Focuses on how companies disclose to assess management and

NEUBERGER | BERMAN . .
they use data to identify areas for more research and engagement.

New York State Common Retirement Fund created a $2 billion low
carbon index using CDP data, reducing their emissions profile by
up to 70%. Wrote a letter to the CEOs of 366 non-disclosing
companies (Russell 1000 index) asking them to disclose.

www.cdp.net | @CDP Page 15 Q}CDP
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ClimateWorks Energy Productivity

Airline company scores against key measures

General

‘ ¢ E n e rg y P rod u Ctiv i ty ( Rating Energy cost resilience Energy productivity outcome Energy efficiency performance

@ \United Continental Holdings ~ 83% [ =« [ - T -
() Finnair 74% o« [ : D
. ’

|ndex for Com panles @ Southwest Airtines Co. e | < [N .
@ Air New Zealand 59% I s [ > 52%
. . @ AirFrance - KLM 41% I = 1 > B 29%
ClimateWorks guide ® roremar |l = Il o D
@ AirCanada s [N » N -~ B 1%
. @ British Airways L | L | ss% [l 20%
for |nvest0 rS @ Dela Air Lines 34% ] ax [N a2 [N 38%
@ Qantas Airways Ltd I oo T > | %
. . . @) Cathay Pacific Airways Limited  14% - 17% - 30% 0%
‘ An a I yS IS p rimari Iy ® American pirtines GroupIne~ 13% [ 32% [ | 14%

. 7 companies Incomplete/insufficient data provided to CDP to conduct analysis [Aer Lingus Group PLC, Asiana Airlines, easyJet,

Gol Linhas Aereas Inteligentes S.A., TAM S.A., Virgin Australia Holdings, WestJet Airlines Ltd.).

d raWS O n re po rti n g . Non reporters All other companies did not respond te COP

@ 5companies Reviewed but excluded from analysis [Air Partner Plc, Hong Kong Aircraft Engineering, IBERIA, International
Consolidated Airlines Group, S.A., SAS).

d ata fro m C D P Satisfactory data Insufficient data Not included in analysis

® positive results, could discuss potential to O Results provisional due to data uncertainty, ® Out of scope
optimise request additional data to confirm rating

o Request clarification of results and discuss [ ] Data provided is insufficient to conduct
potential to improve analysis, require more information

www.cdp.net | @CDP Page 16 ;}‘ CDP
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Carbon Action

N Over 300 investors with US$25
trillion in assets working to accelerate

action
N Targets 1,300 high-emitting

companies globally, considering both

direct (Scopes 1 & 2) and indirect

(Scope 3) emissions
N No additional reporting burden for

the companies targeted

www.cdp.net | @CDP

Make
emissions
reductions

—— Invest in emissions
Publicly disclose reduction projects

emissions . e
with ositive

reduction targets aeesit
return

Page 17
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Carbon Action results in 2016

Targets

| \

1305

Companies targeted by Carbon Action.

818

Responded to CDP.

86%

have set an emissions reduction target.

62%

have absolute and/or intensity targets
covering 90-100% of their operations
for scope 1+2.

8%

have absolute and or intensity targets
covering 90-100% of their operations
for scopes 1,2 and 3.

Projects

522million

tonnes of CO-
was saved due to projects
implemented in 2015‘

——
For every

e*
US $5

invested in such projects__n

1 tonne of (coz)
is saved.

www.cdp.net | @CDP
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CDP sector research for investors

Nepp Ncop Hcop

N Focus on environmental metrics for key sectors: No oo forpasengers Ficking the st
Transport, Utilities, Materials/Chemicals, Metals & T 4 -
Mining, Consumer Goods, & Oil & Gas

N Flags material environmental and regulatory
issues within each sector and the potential impact

on companies’ financials

N Combines metrics to create a ‘super league table’

N Identifies topics for company dialogue and
benchmarking for engagement

www.cdp.net | @CDP Page 19 Q}CDP
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Cement

League 2016 Average 2016 cement League Table Transition  Physical Transition go(»:lle":::at:ca

Table League Company Ticker Stock exchange market cap production weighted opportunities

rank I:?II": lsting 2017 (USSbn)™ (million tonnes)®  rank TRGAE rank S risks rank rank & srt;::lt':agy

1 n/a  Dalmia Bharat DBEL IN NSE India 3.4 15 4.64

2 n/a Ambuja Cement® ACEM IN NSE India 7.7 21 5.62

3 5 Cementos Argos CEMARGOS CB Colombia SE 5.3 14 5.90

4 2 Shree Cement SRCM IN NSE India 9.4 20 5.91

5 1 LafargeHolcim® LHN SW SIX Swiss SE 34.8 233 6.03

6 6 HeidelbergCement HEI GR Deutsche Borse 19.3 125 6.08

7 4 CRH CRH ID Irish SE 29.7 34 6.85

8 nfa  ACC® ACCIN NSE India 4.7 23 7.02

9 8 UltraTech Cement UTCEM IN NSE India 17.0 48 7.32

10 CEMEX CEMEXCPOMM Mexico SE 12.6 67 8.04

11 10 Taiheiyo Cement 5233 JP Tokyo SE 4.7 32 8.58

12 11 Cementir Holding CEM IM Borsa Italiana 1.1 10 9.00

13 n/a Asia Cement Corporation® 1102 TT Taiwan SE 3.1 34 9.80 3
Weightin 35% 10% 25% 30%

https:?vawv.cdp.netlenlinvestorlsector-researchlcement-report

www.cdp.net | @CDP Page 20 “‘CDP
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Steel — opportunity vs risk for low-carbon transition

13

12

11

—_
[Ce] o

[o:]

Opportunities weighted rank
o ~

(6]

Lower risk, less proactive Vulnerable
Asia Cement Corporation
UltraTech Cement
Cementos Argos
Cementir Holding
Ambui
mbuja Cement Taiheiyo Cement
CEMEX
ACC
CRH
Shree Cement‘ LafargeHolcim
Dalmia Bharat
HeidelbergCement
B India
Rest of Asia
B Europe
M Latin America
Resilient Higher risk, opportunity seeking
2 3 4 5 6 7 8 9 10 11 12 13

Risks weighted rank

Bubble size: Larger bubble = stronger performance on climate governance & strategy
Source: CDP

NCDP

ING SUSTAINABLE ECONOMIES
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Sector League Table — Steel a3
QN
Marketcap 2015 steel Emissions Emisslons Low carbon
Company Country 2015 average production Leagougr'lt;able & energy pathways & CS)r(b%g:l%st technology regﬁ;?nrc o
(US$m) (m tonnes) management  targets P development governance
1 POSCO South Korea 16,984 42 4.6 A C B A A B
2 SSAB Sweden 2,437 8 49 B A B A B C
3 ThyssenKrupp Germany 13,570 17 5.2 C B A C A B
4 Hyundai Steel South Korea 6,841 20 5.4 A A A D D C
5 ArcelorMittal Luxembourg 14,115 97 5.7 A C C A B E
Nippon Steel & Sumitomo
6 Metal Corp (NSSMC) Japan 22,272 46 6.1 B B C B C E
7 China Steel Taiwan 11,314 15 6.4 B C D B C A
8 JFE Holdings Japan 12,097 30 7.4 C C D B D D
9 Kobe Steel Japan 5,713 8 7.8 D E C B C C
10 JSW Steel India 3,506 12 8.2 C D D D E A
11 CSN Brazil 2,222 5 8.6 D E C E A B
12 Evaz e 2,890 14 9.0 D E c E D C
Kingdom
13 Tata Steel India 4,517 26 10.1 E D E C E C
14 US Steel USA 2,715 15 10.3 E E E E C D
N
www.cdp.net | @CDP Page 22 “ b IJ "’
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Steel — Non-responders to CDP

Non-responders to CDP

2015 crude steel

Market cap 2015 . o First year approached . _
Company average (US$m) produg:‘onlgllhon by CDP Public disclosure of carbon emissions
Wuhan Iron and Steel (A) China 7477 26 2009 No quantitative data
Nucor Corporation USA 14,247 20 2006 No quantitative data
Novolipetsk Steel OJSC Russia 7,410 16 2010 Partial (emissions intensity)
Steel Authority of India India 3,968 14 2007 Partial (emissions intensity)
Inner Mongolian Baotou :
Steel Union (A) China 19,845 12 2009 None
SeverStal PAO Russia 9,019 12 2009 No quantitative data

Source: CDP, Bloomberg, World Steel Association

www.cdp.net | @CDP Page 23 Q‘CDP
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2018 supply chain members: 115 companies with over US$3.3 trillion in
combined purchasing power, requesting data from over 11,500 suppliers

i‘ Eat Well, Live Well. - g s
) Abbott 03 accenture ICET A @\ AllianceData amdocs arkema 2 T
AJINOMOTO. _ ﬁ
W BARCIAYS BMW Group &7 Bristol-Myers Squibb BT!"’ peisscarme & £ 3 carxa @
Bradesco GALSARS ™ cer

celinex £ DERE Uil N (GG € xowrermnsancaor CRODA JEUS ‘ -+ T iy DIAGEO E:T-N
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FCA C ora
econoooov“la% eEndg C _'l'l_memch FU][TSU 9°5N°‘““" m m Gwcudcm

o e Power of Dreams |MPER|AL o «
”G"ING E:t\nel:;gSI:aCRard hTC ll'!' ZR BRANDS ‘ lntel @ - ROVER J” T (] BS) geelmwnugﬁ‘em

J juniper Kaoﬁ””%‘ < A EWci: LOREAL . h Metlife

\ mastercard.
) NISSAN MOTOR CORPORATION
MITLTII] B Microsoft )‘ MIRV aiionaigrid & D @SB “DKI‘ ), NOVARTIS
g MITSUBISHI Engenharia s
= 3 P MOTORS AL . ‘ "gl}lﬂmu QJU'IIISUII
N rg@' @( PEPSICO 0 5 ‘ PHILIP MORRIS INTERNATIONAL % PHILIPS Lighting | T iieatonal A FAMILY COMPANY

& Santander SW ’ Sse StanleyBlack&Decker G e SYMIise &% /:I’I"‘ TAISEI TESCO
s

For a Lively World -— e e e
wisscom

F ar— @‘? o VOLKSWAGEN Walmart Walmart
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Risks in the supply chain are material business issues

N Scale of emissions

N Investor pressure to improve climate performance

N Potential business disruption ina company's direct operations
N Increased costs of new regulations Ncop

N Reputational risk from extended responsibility
N Untapped efficiency gains driving unnecessary cost increases
N Loss of market share from shifting customer demands

N
www.cdp.net | @CDP ;“CDP



Climate Q}‘CDP

DISCLOSURE INSIGHT ACTION

Roadmap for members’ supplier engagement strategy

Phase 1: Phase 2: Phase 3:
Establish foundation Build capacity Improve performance

Understand the

: Improve my Track emission
impact of my C . : !
: suppliers' emissions reductions in my
supply chain on :
AR R R the climate performance supply chain
A I

. N ~
Engage with suppliers Boost engagement and Improve performance
and promote disclosure set targets and drive climate action
. ~

Report progress to investors and customers

www.cdp.net | @CDP
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Roadmap for responding suppliers

INCDP

Disclosure works

£

K.
€y
K\

g
g
7

4

Suppliers disclose

information via CDP /
® /

Phase 1: Establish foundation
v wyv e .net | @CDP

Calculate and Iii-[j E

report emissions

@

Set an emissions

/.
o Report activities to

reduce emissions
s

reduction target / O

DISCLOSURE INSIGHT ACTION

2
J 13 1
Collaborate with customers
and suppliers to reduce
emissions

F

Reduce emissions and
advance low-carbon
economy

C 1 4

Phase 2: Build capacity Phase 3: Improve performance
w
28

DRIVING SUSTAINABLE ECONOMIES



Supplier improvement over time Q‘CDP

DISCLOSURE INSIGHT ACTION

Disclosure works

First-time disclosers Second-time disclosers Third-time disclosers

Percent of disclosers who have
emissions reduction initiatives

ke

Percent of disclosers who have set
company-wide targets and goals

@

v Wy L e p.net | @CDP
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US$12.4 billion

savings from emissions reduction
projections reported by 2,151 supplier "
respondents

US$100,000

Minimum savings reported for over one third of
emissions reduction projects

www.cdp.net | @CDP
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Action Exchange

CDP Action Exchange supplier action plan
report prepared for DEMO SUPPLIER

N CDP

DRIVING SUSTAINABLE ECONOMIES

Opportunities for DEMO SUPPLIER to reduce emissions

Emissi and y savings reported by s in the Air Freight transportation and
Logistics industry in 2016
$1,000,000 100,020

-

i
E $100,000 10.000 R
3 599,000 % Companiesin the Air Freight
; 1000 i1 vanzportation and Logistics
5 51000 ad Industry Group
b . | sigrificant emissions reductions
: 100 %7  Srough the COP Suppy Chsn
; $100 g% questonnaire. Here Iz how your

23 company stacks up aganszt the
s 10 10 2 most high-impact project types
= %‘ reporied by your peers In 2016,
" 1
s-u.cu :..;, Low camce Twm\ lm-mu
gy
hn‘lq poves
Vsl eroon
o Fepoted sevcal maseney I Madan arsssl manetary eninge , Pesoied assasierssuont o Medar arreal amisces mdxcsant
massees Geode

e Gece

CDP's summary recommendations

‘Asahﬁngmmmwcmmmdmwmmmymmm When looking at
oﬁela&smﬂnmmmmmw&s&hﬂsdﬁmﬂmdmmm@%mm
logistics. Typically the introduction of digital starts with sporadic asset level monitoring . I-loweverempmszemmened
steps to consolidate and manage data across plants and fleets, applying analytics to gan insights, implementing predictive
analytics and optimzing performance in a more comprehensive way.

‘Forme&dyearlnaerDPhashaardﬁwncmwnesnyursedneratﬁg companies lighting systems to more
energy efficient units has quick rate of retums on investments ’Wpenodofmdedyaas Asiy'(du\geneaeseeng
come into the market is companies talking to vendors about lighting as a service as opposed o - capital expenditure.

i renewable electricity sourced from generators and suppliers in the market: This can take the form of
green electricity contracts with utlites, Power Purchase Agreements (PPAs) or renewable certficates. If you are
looking to find out more COP would recommend nvestigating RE 100. RE100 is an initiative of businesses who have set a public

goal to procure 100% of their electricity from renewable sources of energy by a specified year. hitp:/ithere 100.0rg

Dashboard
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Creative incorporated recommendations from CDP’s action plan

into their sustainability goals/business plan and implemented
them.

Replaced hydraulic machines with all-electric:
50% reduction in energy consumption
Investment payback period: 2.5 years

Worked with a CDP recommended solutions provider —
Phillips Lighting — to switch all lighting to LED.

B~ s Gl
PR = oS

Potential savings for Creative as a result of AEX

GHG reductions: 20,000 MtCO,e

_ Cost: US$2million a year

§ . Creative Group of Industries
& J

Sl .
- Js————— =

(\ CREATIV

-~ Plastics manufacturer based in India

i\ Supplier to Unilever and Walmart
T




You can’t say you're stuck in traffic, because you are part of the traffic
jam. Similarly, you can’t say you have a supply chain, because you are

part of a supply chain.

~ Bruno Sarda

www.cdp.net | @CDP Page 33 Q‘CDP
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Case study: Walmart

Pr@ jECtGigatOH Six Pillars of the Program

Agriculture

Packaging Deforestation Product Use

Renewable Fertilizer Food and
Energy Optimization Solid Waste
Reduction

Using Avoid More energy
Recycled Deforestation efficient

: Content products
Energy Animal

Efficiency Agriculture Recycling

|

An “on-ramp” and accelerator N
Suppliers can report through CDP or by pillar ¥

. SCIENCE
BASED
' TARGETS
DRIVING AMBITIOUS CORPORATE CLIMATE ACTION
Walmart was the first
retailer with a science

based target — which
includes:

* 18% reduction in
absolute emissions
in own operations
(Scopes 1 & 2) by
2025

* Project Gigaton —
working with
suppliers to
eliminate 1 billion
metric tons of GHG
by 2030 in value

Walmart encourages public targets + reportm_
chain (Scope 3)



Case study:

" - Based Public Data from Federal Pre t Data System — Next G i
Federal Supplier Energy and Risk Management Dashboard i it CIID e (Pt hasad Usks GRA Chaliads SIS

Best Practice or Metric to Display:

Council on Environmental Quality

Select Table of Graphic View:

Department/Agency Spend by Best Practice Status Company Receipts and Best Practice Status " es e Details for Selected Company

Federal Supplier Greenhouse Gas Management Scorecard -

Los GENERAL
DYNAMICS

i
‘ Supply Chain F
| Full COP Disc
Total USG Discl: E Discl |
Company Ci FY 2016  Emi: Climate Risk HHS |HHS I ‘
Lockheed Martin $36,250,911,071 [ ] [ ] [ ] NASA |
Boeing $16,646,781,380 [ ] [ ] [ ] }
General Dynamics $13,632,084,014 [ ] [ ] [ ] == ‘ \
Raytheon 513,114.248,705 o o o |
|
Northrop Grumman $10,637,248,771 [ ] [ ] [ ] |
McKesson Corporation $ 8,358,401,281 [ ] [ ] [ ] | [EEEE
Emissions
United Technologies Corporation  $ 6,792,030,706 [ ] [ ] [ ]
L-3 Communications $5,450,824,010 [ ] [ ] [ ]
Bechtel $ 4,645,060,050 [ ] *
Color key for Selected Best Practi sical, Regulatory, Om.. None Reported in CDP B Regulatory, Other No Public CDP Res
BAE Systems § 4,430,736,025 . . * . Climate & Energy Risks Reported (Roll Over for Description) sical, Regulatory B Physical I Regulatory Unknown
AECOM 1] $4,062,205,723 [ ) @« [ ] Spend by Department/Agency and Fiscal Year Spend by Company (Name and DUNS) and Fiscal Year Spend by Product and Service Code (PSC) and Department/Agency
Huntington Ingalls Industries $ 3,658,243,434 [ ] [ ] [ ] : — :i:;‘;:x e DoD
$85,906.52M | $113,071.54M $40,830.41M
Humana $3,606,078,123 [ ] [ ] [ ] ey ; | senarmsom:
SAIC $ 4,582,340,017 [ ] [ [ ] 0013441. $6,019.52M |
00t $185.11M 2 portation $0.08M
Booz Allen Hamilton $3,207,743,554 . . . $91.87M USDA | Ts578m
$795.17M Interior |
Harris Corporation %] $ 3,237,600,460 [ J [ J (] 0 $6,080.52 Broadcasting Board of G. | | S0.01M
Health Net £ 3.020.424.385 . . . 2015 8729789. 4 $338.30M RA25 . SUPPORT. DoD
https://obamawhitehouse.archives.gov/admini https://d2d.gsa.gov/report/gsa-ogp-federal-supplier-energy-risk-management-
stration/eop/ceq/initiatives/sustainability/supp erm-tool

lier-GHG URIVING 3U3 IAINABLE ELUNUIMIES



Case study: Mﬁv

Enadaenharia

N One of the largest construction companies and land developers in Latin America — largest
player in Brazil's mid-level to affordable housing market

N Engaging top 50 suppliers on CDP Climate and CDP Water disclosure @
N Carbon Life Cycle analysis sippiens ST NS

Relationship Policy sustainability focus

N Internal carbon pricing to select products

) A
N Analysis of vulnerability and risks regarding climate changes SI=ES =

N Engage suppliers of steel and cement (among other materials) to select the products for
projects based not only on price but also carbon data.

www.cdp.net | @CDP 4}‘ CDP
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Case study: él*l“

. SCIENCE
TAISEI | BASED
TARGETS

N One of the five so called Japanese "super general contractors® e

N Committed to set a Science-Based Target (Scopes 1, 2 and 3)
N Engaging top 80 suppliers on CDP Climate disclosure (since 2014)
N Applying Green Procurement Guidelines: based on Japan’s Green Procurement Act

Examples:

N Purchasing Steel products generated in an electric arc
furnace (EAF)

N Purchasing Slag cement (B- and C-Type) with lower
manufacturing emissions

N Using concrete without cement (80% less emissions)

www.cdp.net | @CDP
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Commit to Carbon Pricing

Released in 2013: now carbon pricing on the increase

N In 2017 nearly 1,400 companies - Growth of internal carbon pricing
including 100 Fortune 500 —
disclosed that they are currently 782
using, or planning to implement, e
an internal carbon price within two

years.
' Setting an internal carbon price on Planning to
the rise (8 fold increase in 4 years) implement

in two years

for major multinationals (CDP
2017 report)

N Chinese companies pricing carbon
have doubled since 2015; Asian P e
companies pricing has increased
from 0 in 2014 to 400 today 2014 2015 2016 2017

https://lwww.cdp.net/en/climate/carbon-pricing
www.cdp.net | @CDP 39
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Commit to 100% renewable energy

2 =CLIF
@ = RE [

Companies joining RE100 make a global, public commitment to 100%
Walmart
www.cdp.net | @CDP Page 40 Q}‘CDP

renewable electricity through procurement and/or production.
Interface’



Set science-based targets

Setting GHG reduction targets in line with climate science demonstrates
alignment with a below 2 degree future.

1. Commit to setting a target
2. Submit target
3. Have target approved by SBTi

Walmart SONY S%Eé\JDCE
- " TARGETS
@ MAR S DRIVING AMBITIOUS CORPORATE CLIMATE ACTION

www.cdp.net | @CDP Page 41 q}‘ CDP
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ACT Project

ADEME

Commitment
Has your company
committed to

a low-carbon
future vision?

Are your emissions
reduction targets
ambitious enough
to get there?

How quickly are you

planning to act?

CT

Transition plan
Do you have a
transition plan to
achieve your low-
carbon vision?

Will it drive the
evolution of
your business?

TRANSITION
PLAN

ASSESSING LOW
CARBON TRANSITION

Present

Does your current
strategy lead to
adecrease in
emissions in the
short-term?

Are your investment
decisions today
made with the
long-term future
in mind?

Legacy

How do the
business decisions
you made in the
past influence
your emissions
trajectory?

Consistency

Is your business
strategy consistent
with your emissions
reduction targets?

Do any of your
activities undermine
your ability to reach
a low-carbon future?

ACT Rating
The ACT rating
combines
quantitative

and qualitative
information on
your past, present
and projected
future to reveal
your alignment
with the low-
carbon transition.

Agence de I'Environnement
et de la Maitrise de I'Energie

N Electric Utility, Auto
Manufacturers and
Retail sectors

N http://actproject.net

www.cdp.net | @CDP

Page 42
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http://actproject.net/

Influencing clean procurement for the cement and steel sectors

Employ the lever of clean procurement to:

N Recruit more Infrastructure, Construction and Real Estate Investment Trusts
(REITs) to begin to engage their supply chains

N Use the power of clean procurement to reinforce the need for SBTs in the cement

and steel sectors
N Change the assumptions long held by these industries — and their key

stakeholders — that they cannot operate in a low carbon world by highlighting “first
mover’ companies who have successfully transitioned their business models

www.cdp.net | @CDP Page 43 1}‘ CDP
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New CDP questionnaires for 2020

Non-Financial Groups Financial Sector

Energy Transportation Materials and Buildings  Agriculture, Food and
Forest Products

Trucking Services
Automobiles and
Components

Management and
Development

N Oiland Gas N Air Freight N Metals and Mining N Beverages o  Banks
N Coal N Passenger Air ~N___Chemicals N Agriculture o) Insurance
N Electric Transportation ' o Construction , N Packaged Foods Companies
Utilities N Maritime Materials and Meats o  Asset Owners
Transportation . o Capital Goods N Paper and Forest | o Asset Managers
Rail Transportation | o Real Estate ' Products

4d 4 4

N fully covered
o not covered or partially covered

www.cdp.net | @CDP Page 44 q}‘ CDP

DISCLOSURE INSIGHT ACTION

*Opportunity for multiple rounds of open consultation
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